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Consumer response to traditional 

marketing mediums are rapidly 

changingé

Be Remembered



¾Grocery

¾QSR

¾C Store

¾Mall

¾Car Dealer

¾Restaurant

¾Sports Team

¾News Paper

¾Casino

¾Museum

¾Zoo

¾Home Development

¾State Fair



¾ Objective 
Retain market share

Strategy
Counter attack incoming competition 
within a specific regional market.  Traffic 
TicketsÊ were mailed to 500,000 
households surrounding the stores.

Results
32% response from direct mail.  In every 
store, over 1,000 people per day came 
up to the deli counters to play the game.

The program was completely funded by 
vendor participation.

And this promotion was credited for 
100% market share retention.
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